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Housekeeping 

• Please keep yourselves on mute. This helps us avoid 

background noise.

• Please submit any questions through the chat feature. 

Any we don’t cover will be answered in the wrap up 

email.

• Please note, this workshop will be recorded.

• This slide deck, along with any resources, will be emailed 

out after the event and added to our new CIS webpage. 

https://www.nhsbt.nhs.uk/cis-resources/
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Agenda

• 12:00 – 12:05 Welcome and Objectives – Charlotte Silver, Senior Marketing and Campaigns 

Officer

• 12:05 – 12:30 Telling our story - Sabrina Kumari, Senior Communications Officer 

• What the media wants from us and what we want from the media

• Delivering our key messages

• Bringing our message and story to life

• 12:30 – 12:40 Dealing with challenging questions - Sabrina Kumari, Senior Communications 

Officer 

• 12:40 – 13:00 Questions and wrap up - Charlotte Silver, Senior Marketing and Campaigns 

Officer and Sabrina Kumari, Senior Communications Officer 
•
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Objectives 

1. To understand what the media wants from us and what we want from the media

2. To feel equipped to work with the media to promote your project’s activity and tell our story 

whilst also delivering our key messages. 

3. To feel equipped to handle challenging questions posed by the media and turn questions into 

opportunities. 
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What is the Media?

• Newspapers 
• Face to face, over phone

• Magazines

• In-depth features, photos

• Radio
• Live/ pre-record, studio or phone

• TV

• On the sofa, outside broadcast

• Online 
• Podcasts, print/broadcast mix



6Taking on Media Interviews – 3rd June

How the Media Works

• 24hr coverage

• Online & Social

• Fast turnaround

• Covid impact
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What Can the Media Do For Us?

• Raise awareness

• Encourage sign ups

• Get people talking

• Speak directly to the people we need 

to each
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What Do the Media Want From Us?

• A friendly face or voice

• Simple explanations / clear messages

• A few key facts or figures

• Personal touch

• Calls to action

…to help them tell a story!
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What’s the story?
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Organ Donation Law Change (England) Key Messages

• The law around organ donation has changed

• You still have a choice

• Families will continue to be involved before organ 

donation goes ahead

• Whatever you decide, the most important thing is to 

talk to your friends and family and register your 

decision
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• Sickle cell is currently the fastest 
growing genetic disorder in both the 
UK and the wider world

• People from Black African or Black 
Caribbean backgrounds are most 
likely to have this condition which 
can often require frequent, life-
saving blood transfusions. For 
those reliant on regular 
transfusions, it is essential that they 
receive blood matched as closely 
as possible to their own

Blood Donation Key Messages 
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Blood Donation Key Messages (2)

• A match is most likely to come from a donor of 

the same ethnicity, yet currently only 1.5% of 

donors in England are Black. This year we 

need to quadruple the level of Black donors 

coming forward to donate to help provide 

treatment to the 14,000 patients living with 

sickle cell and for use in emergencies, 

childbirth, during surgery, treatment of cancer 

and for a range of medical conditions. 

• More blood donors from a Black background 

are needed as these subtypes are important 

when someone has regular transfusions as 

they need blood that matches their own as 

closely as possible to reduce the risk of 

potentially life-threatening transfusion reactions



How Do We Bring the Story to Life?
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https://www.youtube.com/watch?v=7ZenAjfh9b4

https://www.youtube.com/watch?v=7ZenAjfh9b4
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How to Hit Home With the Message

• Keep focused on people – those who have donated, their families, those 

waiting for transplant, those who have died waiting, those we can save. What 

does this mean to them?

• Be up front about why some people may feel unsure about organ donation

• Think about personal experiences you can share (whilst still respecting 

patient confidentiality)

• Use simple, warm language, avoid clinical or corporate terminology

• Try to paint pictures with your words

• Questions are opportunities to get your message across
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It’s Not All About the Words…

• Photos are an incredibly powerful 

visual aid, have plenty ready in a 

high quality (iPhone is generally 

okay)

• Take videos and screengrabs of 

online events
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Things to Say and not Say



Practice Makes Perfect!



More Challenging Questions
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Challenging Questions

ANSWER – Listen carefully and answer each question

TRANSITION – So, but, which means, however…

MESSAGE – Tell them what you want to say!
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Before and After an Interview

• Prepare and practice, read key messages and Q&A’s – say them out loud

• Is the interview likely to be controversial? Prepare and agree ‘lines to take’ 

with the Press Office

• Brief the journalist. Give as much background information as is appropriate 

before the interview, but don’t give too much

• Listen to/watch your interview

• Listen to/watch other people’s interviews
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Case study – New Horizons 

• Launched a new website encouraging 
British Muslims to learn more about 
organ donation 

• National coverage within 
the Metro, Asian Image and Eastern 
Eye

• 17 radio stations, which included 14 
BBC regional stations (through GNS) 
and Voice of Islam Radio

• Video Link: 
www.youtube.com/watch?v=SuAiF02V
5OY

https://metro.co.uk/2020/09/13/muslims-encouraged-to-learn-more-about-organ-donation-to-help-lack-of-donors-for-bame-people-13265133/
https://www.asianimage.co.uk/news/18712047.new-website-aims-give-muslims-facts-organ-donation/
https://www.easterneye.biz/islamic-charity-website-encourages-uk-muslims-to-discuss-take-up-organ-donation/
https://soundcloud.com/voislam/breakfast-show-podcast-16-09-2020
http://www.youtube.com/watch?v=SuAiF02V5OY
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• If you require statistics or support from the 

Press Office in regards to key messaging, 

we need to know a month in advance – the 

more time, the better!

• Collate your own media lists and get in 

touch with local/regional stations 

• We can provide template press releases to 

help you draft your own 

Statistics Can Be Used to Create Your Own Messaging 

and Assets

Extra support 
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Extra Support

• Media briefings and Q&As available

• Media alerts and reactive lines when issues/news stories break

• Practice interviews

• NHS Blood and Transplant press team always on hand to support and advise 

– including 24/7 on call service: 01923 367600 or pressoffice@nhsbt.nhs.uk

mailto:pressoffice@nhsbt.nhs.uk


Any Questions?
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Next steps 

1. Date for your diary 

Thursday 24th June 2021, 12pm – 1pm – Making the most of social media lunchtime session. Dial in details are in the Sway calendar. 

2. Monitoring Form

This will now be sent out every three months rather than every month. We will continue to send each project its own monthly dashboard 
showing activity generated from your tracked link. 

Thank you to those who have already submitted your April monitoring form which was sent out on the 6 th May, if you have not yet sent us 
your April monitoring form, we ask that you please send this to us by Monday 7 th June, so that we can record it on your project. Any 

questions please email us - community.funding@nhsbt.nhs.uk

May’s dashboard which shows tracked link activity was sent out this week. If you would like any help in reading and understanding what the 
dashboard shows, please get in touch.

3. Share your activity

We would really like to share your events or created content with fellow CIS 3 projects. If you have an event coming up or are releasing a 
new piece of content, please email the Community Funding Inbox - community.funding@nhsbt.nhs.uk and we will email it to all projects 
so that we can all learn and see what approach others are taking to raise awareness. Where possible we will try to include 2 or 3 projects 

events in one email to minimise the number of emails you receive. 

4. Workshop Recordings

All previous workshop recordings and slide decks are on our new CIS webpage. 

mailto:community.funding@nhsbt.nhs.uk
mailto:community.funding@nhsbt.nhs.uk
https://www.nhsbt.nhs.uk/cis-resources/


Thank You For Attending

Any questions please contact us: 

community.funding@nhsbt.nhs.uk

mailto:community.funding@nhsbt.nhs.uk

